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The primary focus of this course is on Facebook/Meta
advertising and Google advertising. The course aims to provide
-~ RkEFPE an overview of the operational mechanisms, key practices,
optimization techniques, conversion tracking, and re-marketing
# < |strategies for both types of advertisements. Starting from
basic operations and optimization skills, the course guides
students through practical marketing applications, empowering
them to enhance marketing efficiency through the effective
utilization of digital advertising.
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