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The main purpose of this course is to focus on commonly used
social media platforms in the industry. It aims to introduce
various types of social media, such as Facebook, Google
Business, blogs, Line, and LinkedIn, covering their
operational mechanisms, key practices, and optimization
techniques. The course guides students from basic operations
to optimization skills and practical marketing applications.
By imparting knowledge and skills in managing social media,
the course empowers students to apply these abilities in real-
world scenarios, ultimately enhancing the marketing
effectiveness of businesses.
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