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CRKE PR This course focuses on the innovative ability of design thinking with user
experience design and research skills. Students will use this design
# < |thinking framework to create a new product design project at the end of
this course. This course also includes in depth knowledge of product design
skills, product and service design, user experience research and
methodologies that are applied to the industry.
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Need finding: Telemetry design
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Data analysis: Statistic

16

17 [|HBZKERE Final presentation

18 [HBZKERE Final presentation T=%)

MEPE R TGS L A - K
O A2 1 & 2 48 L 30
o E2tE b K8 o

R AR R

B KE R D%a*ﬁgﬁﬁzaﬁaﬁﬁ(ﬁiﬁﬁwwﬁk%%ﬂ" iE)
(7 4F%) Mt el g > clic: _ 12 = B! | P
M it 3eksE » S8k 6 ERI N2 12 | P
(JEFXEERKE (&l R} £F5a" 7 1E)
ME @ o mm td - e Rpe o S B -
#r A5
MIF AR E R (5 8 b H 58 2 gee ) © Teans
M & TronClass 78 i* # =& ¥ T 2
o & Moodle #& =8 % L 2
E S A
MaAef] 1 st Ox#p s s/ BirE/42
Hw o, HZzmm o
T~ EARIE IR S e
R hE Y B kR HAETR
4 a — e e 2 v F
F7 Ry (" % 1{) Mﬁh%fﬂﬂ .?, pﬁtﬁ.‘i‘\ﬁ M;I"_E_" ;o Mfﬁ—gﬂ: v B4 I F.X'—‘JL
(J# LR H=4 70 M p 3 =57 H 7§
Mt dem® M TES [JHE - G

KEFH (1@ 5f)
M¥cpr it M (5% 7 Mpiq%\ i/ MF TRY Mid R
s eff M #50= B4 e e Diss
D‘k" [ «3—‘:;‘4]:'19 :

SRESE T

REF AR F T P (e
L I I
#7E% E-mail 2 44 3 4 % © wiraclewang@gmail.com
Hi P - 2w ARG L ipy

» & A ] pE) L iE- 17:00-18:00

(GL: #mvﬁ%; VA K A)
Mipe 484 @ 25 9% MEpPx#E2: 30 %
S oLizg e A MEprieg s 30 % [Ja@r ]+ 9%
(f‘;f,,) M ade: 5 9% e 20 %(Gre s~ SHmER)
P 3£ 2z /‘ Al . .
i oft @ (G )i %
ES

(fem i Bl E3 5 110% > Z 4k =5 )

AN l} Fﬁq,__ i A b1}

. REPHARE A HRBI - L UL FREERT &

2. FEIPEEEARATENE LAY A AT
TP E e T R R o TR R RS A R AR U B
L

3. AFARRLG ARWHRE o kv FCPREFANF AL

|;L‘J ‘E!-L/ ’ﬁ

Sy oAl

R

3




#4 22— 1118 * (110&12% %)

VTR A T B gt A e

o5 EZF}E Required Texts

SEHERE P EEE
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2. BeEtI7E ¢ 100ME o M EkRE - BRACHRE AL - SEREET R - EAFHYARUTE Lidwell,
W., Holden, K., and Bulter, J. (2011)

3. Measuring the User Experience: Collecting, analyzing, and presenting usability metrics. Tullis,
T. & Albert, B. (2013)

1~ RKHE 5T TR o S E il BRI 5 JH Reference Books and Online Resources

S PHIpEE T ERE YRS A # d.school Reading
List.https://dschool.stanford.edu/resources/dschool-reading-list Hanington, B., and Martin, B.,
(2012) 125{EFZBE0H ~ A=Y > Haat A HRAs AR

James, K., (2017). Mapping Experiences & 153 7AY4E8ER © A7 (H E & 5R[E 5L 4G Nor-
man, D. (2002). The design of everyday things. New York, NY: Basic Books. Norman, D.
(2007). The design of future things. New York, NY: Basic Books. Norman, D. (2004). Emotional
design. New York, NY: Basic Books.
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