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For the differences existing between service and manufacturing sectors, the

traditional manufacturing-based models are not always useful to service

businesses. Thus, this class provides different frameworks to analyze marketing

topics including consumer behavior, 7Ps, service delivery and the impact of new

information technology. The main objectives of this course are to develop an

understanding of service marketing problems and to acquire practical conceptual

and empirical tools for analyzing these problems. The purpose of this course is

1) To offer the student with the understanding about the theoretical framework of
service marketing.

2) To understand the function of service marketing, service process and delivery
system.

3) To understand how to implement service marketing correctly while facing the
challenge of service problem.
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