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The innovative applications of [oT and intelligent marketing will change
the business model and consumers’ experiences. This course introduces
how businesses doing commerce by applying the innovative technologies
of ToT and intelligent marketing. By using intelligent technologies,
businesses can understand the consumers’ needs and service them
seamlessly, and then, businesses can do intelligent marketing timely for
increasing competitive advantages. Through learning the trends of mobile
technology applications and experiencing the real cases, discussing and
sharing, students can develop the IoT commerce strategy for the
businesses.
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