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The Sociology of Art

/
(The Triangle of the Sociology of

(Arnol d Hauser)

The course will focus on the sociology of art with regards to regional differences. Author
creates different styles of work because of their specific dimension of the power of spontaneity and
convention. Spontaneity comes from the unpredictable libido or energy deep in our body/soul.
Convention emerges from the human environment, such as family, communities, school, and
political authorities. The value of awork often relates to not only its beauty but also from the critics
and the art market in capitalism. Thus, the complexity of the relationship between author, work, and
reader/critics forms “the Triangle of the Sociology of Art”. In this class, we will devote our time to
decipher and explore the secret of the triangle in terms of Professor Arnold Hauser’s masterpiece:
the Sociology of Art and several Taiwanese outstanding author’s work.
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